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B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

2.1

Comfort Suites Logo Standards

U SAG E

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

Consistent logo usage is important in creating a visual signature that our various target audiences recognize at a glance.

It works to create a brand image that reinforces perceptions of the quality of our hospitality, and helps define the 

personality of each brand–something guests can identify with and relate to.

The logos in this book have been tested and refined for the most impact, based on criteria established for each 

identity. By following the design standards for your brand, you can trust that your materials will be operating most effectively

for you. More importantly, you can trust that your property is being supported by every other brand logo in the market, and

in all national promotions displaying your logo, as well.

In print, the logo should always appear in the format shown above. Do not cut the logo apart to create variations. When using any Comfort Suites®

name in text format, always show the name with an initial capital or in all caps, and use the ® mark the first time the name appears in text.

Comfort Suites logos may only be reproduced in full color as shown, PMS 201 red or in black and white, but they may not be reversed out.

Please contactAdvertising & Marketing Services at creative_services@choicehotels.com or 301.592.5177 if you have questions or
need assistance.

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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For both 4-color spot PMS (Pantone® Matching System) and 4-color process, 
the logo must be reproduced as shown. Choose the logo sized to the closest
reproduction or printing size. Logo is not to be used for signage. Refer to signage
section for information.

Color substitution, alteration or rearrangement of elements in any 
way is defacing the brand’s logo graphic identity and is considered
incorrect usage.

Each logo is surrounded by a safe area equal to 2x’s the height of the letters in
the “BY CHOICE HOTELS” textline. No visual or text can print closer to the logo
than the safe area. Backgrounds are not affected by the safe area.

Please contactAdvertising & Marketing Servicesat
creative_services@choicehotels.com or 301.592.5177 if you have questions
or need assistance.

B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

Logos - Comfort Suites - Color 3.5"

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

COATED/UNCOATED

PMS 661 - Blue
4-c Process C: 100 M: 72 Y: 0 K: 6

PMS 201 - Red
4-c Process C: 20 M: 100 Y: 70 K: 30

PMS 131 - Yellow
4-c Process C: 0 M: 35 Y: 100 K: 10

Black

Center

Safe Area Center

PMS 201 (Red)

PMS 201 (Red)

PMS 661 (Blue)

PMS 131 (Yellow)

2.3

Black

If the logo reproduction size is over 2 5/8" wide, use the 3.5" (3 1/2") version. 

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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Logos - Comfort Suites - Color 1"

Logos - Comfort Suites - Color .375"

PMS 201 (Red)

PMS 661 (Blue)

PMS 131 (Yellow)

“®” and “BY CHOICE HOTELS” 
print black (or white if printed
on black or dark background)

For both 4-color spot PMS (Pantone®

Matching System) and 4-color process, 
the logo must be reproduced as shown.
Choose the logo sized to the closest repro-
duction or printing size. Logo is not to be
used for signage. Refer to signage section
for information.

Color substitution, alteration or
rearrangement of elements in any way
is defacing the brand’s logo graphic
identity and is considered incorrect
usage.

Each logo is surrounded by a safe area equal
to 2x’s the height of the letters in the
“BY CHOICE HOTELS” textline. No visual or text
can print closer to the logo than the safe area.
Backgrounds are not affected by the safe area.

Please contact Advertising & Marketing
Services at creative_services@choiceho-
tels.com or 301.592.5177 if you have ques-
tions or need assistance.

B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

2.4

Center

Center

Safe Area

If the logo reproduction size is 7/8" to 2  1/2" wide, use the 1" logo version.

COATED/UNCOATED

PMS 661 - Blue
4-c Process C: 100 M: 72 Y: 0 K: 6

PMS 201 - Red
4-c Process C: 20 M: 100 Y: 70 K: 30

PMS 131 - Yellow
4-c Process C: 0 M: 35 Y: 100 K: 10

Black

Safe Area

If the logo reproduction size is 3/8" to 3/4" wide, use the .375"
(3/8") logo — it has been simplified for small-sized reproduction.
The logo must never be reproduced less than 3/8" in width, unless
specified or approved by Advertising & Marketing Services.

Center

Center

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.

Please contact Advertising &  
Marketing Services at  
creative_services@choicehotels.com or 
301.592.5177 if you have questions or 
need assistance.
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B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

2.5
© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

Center

Safe Area Center

For black & white or red reproduction, the logo must be reproduced as shown.
Choose the logo sized to the closest reproduction or printing size. Logo is not to
be used for signage. Refer to signage section for information.

Color substitution, alteration or rearrangement of elements in any 
way is defacing the brand’s logo graphic identity and is considered
incorrect usage.

Each logo is surrounded by a safe area equal to 2x’s the height of the letters in
the “BY CHOICE HOTELS” textline. No visual or text can print closer to the logo
than the safe area. Backgrounds are not affected by the safe area.

Please contactAdvertising & Marketing Servicesat
creative_services@choicehotels.com or 301.592.5177 if you have questions
or need assistance.

COATED/UNCOATED

Black

PMS 201 - Red

Logos - Comfort Suites - B&W or Red  3.5"

If the logo reproduction size is over 2 5/8" wide, use the 3.5" (3 1/2") version.

 

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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Logos - Comfort Suites - B&W or Red 1"

Logos - Comfort Suites - B&W .375"

For black & white or red reproduction, the
logo must be reproduced as shown. Choose
the logo sized to the closest reproduction
or printing size. Logo is not to be used 
for signage. Refer to signage section for
information.

Color substitution, alteration or
rearrangement of elements in any 
way is defacing the brand’s logo
graphic identity and is considered
incorrect usage.

Each logo is surrounded by a safe area equal
to 2x’s the height of the letters in the
“BY CHOICE HOTELS” textline. No visual or
text can print closer to the logo than the
safe area. Backgrounds are not affected by
the safe area.

Please contact Advertising & Marketing
Services at creative_services@choiceho-
tels.com or 301.592.5177 if you have ques-
tions or need assistance.

2.6

B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

COATED/UNCOATED

Black

PMS 201 - Red

If the logo reproduction size is 7/8" to 2  1/2" wide, use the 1" logo version.

Center

Center

Safe Area

If the logo reproduction size is 3/8" to 3/4" wide, use the .375" (3/8")
logo — it has been simplified for small-sized reproduction.
The logo must never be reproduced less than 3/8" in width, unless
specified or approved by Advertising & Marketing Services.

Safe Area

Center

Center

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.

Please contact Advertising &  
Marketing Services at  
creative_services@choicehotels.com or 
301.592.5177 if you have questions or 
need assistance.
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B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

Logo Placement

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

Individual Brand Logos

There are a variety of logos available, each designed to meet different requirements for usage and 

reproduction processes.

There are two different versions of each logo developed for different reproduction sizes. It is important to pick the

right version, in the right size, for your project. Logos should never be reproduced less than 3/8" wide; and on most items,

the logo should be reproduced between 5/8" to 1".

• If the logo reproduction size is between 3/8" to 3/4" wide, use the .375" (3/8") logo — it has

been simplified for small-sized reproduction.

• If the logo reproduction size is between 7/8" to 2 1/2" wide, use the 1" logo version.

The right logo protects readability and creates an attractive appearance for your product.

.375" (3/8") logo 1" logo

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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B R A N D  I D E N T I T Y

Logo Placement - Comfort Suites

CBA

D FE

D

H

"365. - ROLOC 4"1 - ROLOC 4"1 - ROLOC 4

1 COLOR - 1" 1 COLOR - 1" 1 COLOR - .563"

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.

ChoiceHotels.com
800.4.CHOICE

ChoiceHotels.com
800.4.CHOICE
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Correct Logo Usage

B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

2.8

Correct usage on black and patterned backgrounds, with secondary name:

Incorrect Logo Usage

Incorrect typefaces and placement of 
secondary name.

Incorrect shape.Transparent logo.

Incorrect colors.Missing border and background color.

A I R P O R T A I R P O R T A I R P O R T

A I R P O R T A I R P O R T A I R P O R T

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

Incorrect typeface for secondary name.

AIRPORT
© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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Comfort Suites Typefaces - Primary - Frutiger

Comfort Suites Typefaces - Secondary Typeface - Sabon

Comfort Suites Typefaces-TextTypeface-Son Gothic

2.7

B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

Frutiger Bold 

ABCDEFGHIJKLMNOPQRSTUVWXYZ &0123456789 abcdefghijklmnopqrstuvwxyz

Frutiger Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ &0123456789 abcdefghijklmnopqrstuvwxyz

Frutiger Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ &0123456789 abcdefghijklmnopqrstuvwxyz

Frutiger Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ &0123456789 abcdefghijklmnopqrstuvwxyz

Sabon Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ &0123456789 abcdefghijklmnopqrstuvwxyz

Sabon Bold 

ABCDEFGHIJKLMNOPQRSTUVWXYZ &0123456789 abcdefghijklmnopqrstuvwxyz

Primary Typeface:

Frutiger

This typeface should be used 

for all headlines and for property 

secondary names and address

blocks.

Secondary Typeface:

Sabon

This typeface should be used for

all correspondence.

Text Typeface:

Son Gothic

This typeface should be used for

all printed matter.

Son Gothic Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ

&0123456789 abcdefghijklmnopqrstuvwxyz

Son Gothic Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ

&0123456789 abcdefghijklmnopqrstuvwxyz

Son Gothic Black

ABCDEFGHIJKLMNOPQRSTUVWXYZ

&0123456789 abcdefghijklmnopqrstuvwxyz

 

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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B R A N D  I D E N T I T Y

Rack Card - Comfort  Suites

Your hotel’s map as it appears

in the Travel & Vacation

Directory is available for your

use for a nominal charge. 

Due to copyright laws,

Choice Hotels cannot provide

you with generic hotel

photography. We strongly

recommend that you hire a

local, professional photographer

to photograph your hotel. 

Primary Typeface City/State Bulleted Lists 4" x 9" 10pt. Carolina Cover, Coated 1 Side

Prints 4/1, Bleeds Side 1

COATED

• Please use a 1" process color logo for the front of your rack card or brochure. You may use either the 1" process color logo or the 1" black &
white logo for the back of your rack card or brochure.

• While 800.4CHOICE and ChoiceHotels.com are strongly encouraged, property-specific phone numbers and website URLs that are in compliance
with choicehotels.com standards are also allowed. Please use only one phone number and URL in this location. If property-specific information
is used, 800.4CHOICE and ChoiceHotels.com should be used in place of the Travel Agent box.

Please visit www.philsfonts.com to purchase the Son Gothic font.

Red C: 20 M: 100 Y: 70 K: 30

Yellow C: 0 M: 27.5 Y: 76 K: 0

4-Color Process

Blue box C: 100 M: 72 Y: 0 K: 6

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.

For a copy of your map as it appears 
in the Worldwide Hotel Directory, 
email: directory@choicehotels.com

Gotham Bold 14 PT
Gotham Bold 14 PT

Sub Title
Gotham Bold 8 PT

Gotham Light 10 PT

1” Logo

1” Logo

Gotham Book 11 PT

Gotham Book 11 PT

Helvetica Neue Heavy Extended 
16 PT

While 800.4CHOICE and
ChoiceHotels.com are strongly
encouraged, property-specific phone
numbers and website URLs that are in
compliance with ChoiceHotels.com
standards are also allowed. Please
use only one phone number and URL
in this location. If property-specific
information is used, 800.4CHOICE and
ChoiceHotels.com should be used in
place of the Travel Agent box.

Gotham Light 15 PT

Gotham Light 18 PT

Bullets 
Gotham Light 9 PT

3.5”x2.32” Map
.5 PT Rule

Job Number
Gotham Light 7 PT

The “AAA Approved” logo can 
only be used if the hotel is a 
current designated AAA Official 
Appointment Program  
participant. When using the 
platinum, gold silver or bronze 
award logo, include the date of 
the award.

Gotham Light 20 PT

Gotham Light 13 PT

Gotham LightGotham BoldGotham Book

Due to copyright laws,
Choice Hotels cannot provide you 
with generic hotel photography. All 
U.S. hotels must have professional 
photography for online and print 
distribution. See page 26 for Brand 
Photography Specifications.
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B R A N D  I D E N T I T Y

Rack Card - Comfort Suites

Rack Card cover can also be designed to include multiple hotel photography. The number of photos cannot exceed four 

and must all be contained within the same area as in a single photograph cover version. Use a .125" border to separate

photos. Do not inset a smaller photo into a larger photo. 

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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P H O T O G R A P H Y

S P E C I F I C A T I O N S

2.15

B R A N D  I D E N T I T Y E

Brochure - Comfort Suites

Due to copyright laws, Choice Hotels cannot provide you with

generic hotel photography. We strongly recommend that you hire a

local, professional photographer to photograph your hotel. 

Negotiate unlimited usage of your photos, so you may use them in

all your promotional efforts.

Primary Typeface Headlines Body Copy 12" x 9", or 

8" x 9" Flat

4" x 9" Folded

Productolith 80 lb. Gloss Text

Prints 4/4, Bleeds All Sides

• Please use a 1" process color logo for the front of your rack card or brochure. You may use either the 1" process color logo or the 1" black &
white logo for the back of your rack card or brochure.

• While 800.4CHOICE and ChoiceHotels.com are strongly encouraged, property-specific phone numbers and website URLs that are in compliance
with choicehotels.com standards are also allowed. Please use only one phone number and URL in this location. If property specific-information
is used, 800.4CHOICE and ChoiceHotels.com should be used in place of the Travel Agent box.

Please visit www.philsfonts.com to purchase the Son Gothic font.

COATED

Red C: 20 M: 100 Y: 70 K: 30

Yellow C: 0 M: 27.5 Y: 76 K: 0

4-Color Process

Blue box C: 100 M: 72 Y: 0 K: 6

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.

Gotham Bold 15 PT

Gotham Light 11 PT

Gotham Medium 19 PT

Son Gothic 12 PT

Gotham LightGotham BoldGotham Book

Brochure Cover and Back Cover are the same as the Rack Card. Please refer to Rack Card for details.

Helvetica Neue Heavy Extended 16 PT

Due to copyright laws, Choice Hotels cannot provide you with generic 
hotel photography. All U.S. hotels must have professional photography 
for online and print distribution. See page 26 for Brand Photography 
Specifications.
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B R A N D  I D E N T I T Y E X P R E S S  T H E  P O W E R  O F  C H O I C E

Stationery - Comfort Suites - Brand

Primary Typeface

Frutiger

Letterhead
8.5" x 11"
Fox River 
Select Script
Bright White
Wove
24 lb
Prints 4/0

Secondary Name

Frutiger Bold

#10 Envelope
9.5" x 4.125"
Fox River 
Select Script
Bright White
Wove
24 lb
Prints 4/0

Business Card
3.5" x 2"
Fox River 
Select Script
Bright White
Wove
80 lb cover
Prints 4/1 -
Full Bleed Side 2

Address Block

Frutiger Roman

© 7/04 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved. 

UNCOATED

PMS 661 - Blue

PMS 201 - Red

PMS 131 - Yellow

Black

Frutiger Bold 
7 PT./11 PT.

Frutiger Roman 
7 PT.

Frutiger Bold 7 PT. .1875"

1.75"

.5"

C H O I C E H O T E L S . C O M

JOHN DOE

GENERAL MANAGER

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

PHONE 315.962.1234

FAX 315.962.2345

email@home.net

M I T T L E B U R G C O M F O R T S U I T E S

Frutiger Bold 
7 PT.

1" Centered

Frutiger Bold 7 PT. .1875".5"

Frutiger Roman 
7 PT./11 PT.
on five lines

Frutiger Bold 
7 PT./11 PT.

Frutiger Roman 
7 PT.

Frutiger Roman 
7 PT./11 PT.
on five lines

.4375"

M I T T L E B U R G C O M F O R T S U I T E S

Date

Addressee’s Name
Addressee’s Title
Company Name
Street Address
City, State and Zip Code

Salutation:

The finished look of a letterhead is brought about once the letter is typed. 
This letter illustrates the approved format for all your 8.5 x 11 inch 
letterheads. The consistent use of this format will create a distinctive 
appearance for all correspondence.

The date is placed 1.75 inches from the top of the page, positioned as shown.
The left-hand margin is to be 1.25 inches. Leave one linespace and begin the
address. Leave one linespace below the address and begin the salutation. Leave
one linespace below the salutation, then begin the body of the letter.

The body of the letter averages 6.25 inches. It is to be single spaced 
throughout, leaving one linespace for paragraphs. All copy aligns flush left
with the date, maintaining a random right-hand margin. There are no 
indentations. On the right-hand side, a margin of at least 1 inch must 
be maintained.

Leave one linespace between the last line of the letter and the closing, and 
four linespaces between the closing and the sender’s name and title. Sender’s 
secretary’s initial’s or enclose designations should be separated by a single 
linespace below the sender’s title.

Closing,

Sender’s Name
Sender’s Title

SN:ss
cc: Jane Doe 

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

PHONE 315.962.1234   FAX.315.962.2345

email@home.net

For reservations worldwide:  800.4CHOICESM choicehotels.com

.375"

Frutiger Roman
7 PT./10 PT.
on five lines

1.25"

Frutiger Bold 7 PT. .75"

.875"

.75"

Frutiger Bold
7 PT./10 PT.

Frutiger Roman
7 PT./10 PT.

.5"

Addressee’s Name
Addressee’s Title
Company Name
Street Address
City, State 00000-0000

M I T T L E B U R G C O M F O R T S U I T E S

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

2"

.5"

.25"

C H O I C E H O T E L S . C O M

JOHN DOE

GENERAL MANAGER

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

PHONE 315.962.1234

FAX 315.962.2345

email@home.net

M I T T L E B U R G C O M F O R T S U I T E S

.4375"

1.75"

Alternate Business Card  (Prints one side only)

Frutiger Bold 
7 PT.

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.



16

Addressee’s Name
Addressee’s Title
Company Name
Street Address
City, State 00000-0000

M I T T L E B U R G C O M F O R T S U I T E S

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

2.11

B R A N D  I D E N T I T Y

Stationery - Comfort Suites - Business 

Primary Typeface

Frutiger

#10 Envelope
with Window

9.5" x 4.125"
Fox River 
Select Script
Bright White
Wove
24 lb
Prints 4/0

Secondary Name

Frutiger Bold

#6.25 Envelope
with Window

6" x 3.5"
Fox River 
Select Script
Bright White
Wove
24 lb
Prints 4/0

Mailing Label

5" x 3"
Fox River 
Select Script
Bright White
Wove
24 lb
Prints 4/0

Address Block

Frutiger Roman

Frutiger Bold
7 PT./10 PT.

Frutiger Roman
7 PT./10 PT.

.5"

.875"

.5"

Standard Window 4.5" x 1.125"

.5"

Addressee’s Name
Addressee’s Title
Company Name
Street Address
City, State 00000-0000

M I T T L E B U R G C O M F O R T S U I T E S

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

.5"

.4375

.25"

.875"

.687"

Frutiger Bold
7 PT./10 PT.

Frutiger Roman 
7 PT./10 PT.

.5"

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

Addressee’s Name
Addressee’s Title
Company Name
Street Address
City, State 00000-0000

Frutiger Roman
6 PT./10 PT.

.5"

Frutiger Bold 6 PT. .1875"

M I T T L E B U R G C O M F O R T S U I T E S

2.125"

2"

Standard Window 4.5" x 1.125"

2v

UNCOATED

PMS 661 - Blue

PMS 201 - Red

PMS 131 - Yellow

Black

• Please use a 1” process color logo for your
stationery.

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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B R A N D  I D E N T I T Y

Stationery - Comfort Suites - Business

Primary Typeface

Frutiger

Fax
8.5" x 11"
24 lb Bond
Prints 1/0 Black

Secondary Name

Frutiger Bold

Memorandum
8.5" x 11"
24 lb Bond
Prints 4/0

Address Block

Frutiger Roman

1.25"

Frutiger Bold 7 PT. .75"

.375"

Frutiger Roman
7 PT./10 PT.
on five lines

M I T T L E B U R G C O M F O R T S U I T E S

TO: DATE:

FAX  #: OF PAGES: 

FROM: PHONE:

RE: CC:

Message 

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

PHONE 315.962.1234   FAX 315.962.2345

email@home.net

For reservations worldwide:  800.4CHOICESM choicehotels.com

F A X C O V E R S H E E T

1234 EAST MAIN STREET

MITTLEBURG, NEW JERSEY 13114

PHONE 315.962.1234   FAX 315.962.2345

email@home.net

For reservations worldwide:  8004CHOICESM choicehotels.com

M I T T L E B U R G C O M F O R T S U I T E S

M E M O R A N D U M

Frutiger Bold
11 PT.

2"1.25"

Hairline Rule

1.25"

.75"

Frutiger Bold
11 PT.

1.25"Frutiger Bold 7 PT.

.375"

Frutiger Roman
7 PT./10 PT.
on five lines

.75"

.75"

.875"

.875"

UNCOATED

PMS 661 - Blue

PMS 201 - Red

PMS 131 - Yellow

Black

• Please use a 1" process color logo for your
memorandum and 1" black & white logo for your fax.

© 7/12 Advertising & Marketing Services, Choice Hotels International, Inc. All rights reserved.
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.
   

 •
   

If 
p

ho
to

s 
p

as
s 

q
ua

lit
y 

 
st

an
d

ar
d

s,
 t

he
y 

w
ill

 b
e 

us
ed

 
fo

r 
o

nl
in

e 
an

d
 p

rin
t 

 
d

is
tr

ib
ut

io
n.

   
 •

   
If

 p
h

o
to

s 
fa

il 
q

u
al

it
y 

 
st

an
d

ar
d

s,
 t

h
e 

h
o

te
l w

ill
 

h
av

e 
to

 p
u

rc
h

as
e 

 

p
ro

fe
ss

io
n

al
 p

h
o

to
g

ra
p

hy
 

fr
o

m
 a

 C
H

I’s
 q

u
al

ifi
ed

  
ve

n
d

o
r 

as
 d

et
er

m
in

ed
 b

y 
C

H
I i

n
 it

s 
so

le
 d

is
cr

et
io

n
.

   
 •

  P
h

o
to

 r
el

ea
se

  
au

th
o

ri
za

ti
o

n
 f

o
rm

s 
m

u
st

 
ac

co
m

p
an

y 
al

l p
h

o
to

s.
1.5

.  
Te

m
p

o
ra

ry
 P

h
o

to
s:

 
   

 •
  H

o
te

ls
 m

ay
 s

u
b

m
it

  
te

m
p

o
ra

ry
 p

h
o

to
s 

fo
r 

o
n

lin
e 

d
is

tr
ib

u
ti

o
n

 u
n

ti
l 

p
ro

fe
ss

io
n

al
 p

h
o

to
s 

ar
e 

re
ce

iv
ed

 w
h

ic
h

 m
u

st
 b

e 
n

o
 la

te
r 

th
an

 f
o

u
r 

(4
) 

w
ee

ks
 a

ft
er

 p
ro

fe
ss

io
n

al
 

p
h

o
to

 s
h

o
o

t 
d

at
e.

   
 •

  C
H

I r
es

er
ve

s 
th

e 
ri

g
h

t 
to

  
re

fu
se

 t
em

p
o

ra
ry

 p
h

o
to

s 
in

 it
s 

so
le

 d
is

cr
et

io
n

.
   

 •
   

A
 s

ig
n

ed
 r

el
ea

se
 m

u
st

 
ac

co
m

p
an

y 
al

l t
em

p
o

-
ra

ry
 p

h
o

to
s,

 d
et

ai
lin

g
 

C
H

I’s
 u

sa
g

e 
an

d
 r

ig
h

ts
 

to
 t

h
e 

p
h

o
to

. C
H

I m
u

st
 

h
av

e 
co

m
p

le
te

 a
n

d
  

u
n

lim
it

ed
 u

sa
g
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o

f 
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e 
             

             
             

   
p

h
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p

hy
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P
ho

to
g

ra
p

hy
 V

en
d

o
r

2.
1. 

H
o

te
ls

 m
u

st
 u

se
 a

 q
u

al
ifi

ed
 

p
h

o
to

g
ra

p
hy

 v
en

d
o

r.
   

 •
   

L
is

t 
o

f 
C

H
I q

u
al

ifi
ed

   
   

   
   

 
p

h
o

to
g

ra
p

hy
 v

en
d

o
rs

  
ca

n
 b

e 
fo

u
n

d
 o

n
  

C
h

o
ic

eB
u

ys
.c

o
m

.
   

 •
   

P
h

o
to

s 
fr

o
m

 n
o

n
-C

H
I  

    
    

   
q

u
al

ifi
ed

 p
h

o
to

g
ra

p
hy

   
   

  
ve

n
d

o
rs

 w
ill

 n
o

t 
b

e 
 

ac
ce

p
te

d
.

   
 •

   
C

H
I q

ua
lifi

ed
 v

en
d

o
rs

 
w

ill
 s

ub
m

it
 p

ro
fe

ss
io

na
l            

                   
                   

             
p

ho
to

g
ra

p
hy

 d
ire

ct
ly

 t
o

 
C

H
I w

it
hi

n 
fo

ur
 (

4
) 

w
ee

ks
 

o
f 

p
ho

to
 s

ho
o

t 
d

at
e.

   
 •

   
If 

p
ho

to
s 

ar
e 

no
t 

re
ce

iv
ed

 
w

it
hi

n 
fo

ur
 (

4
) 

w
ee

ks
 o

f 
p

ho
to

 s
ho

o
t 

d
at

e 
b

ec
au

se
 

ho
te

l i
s 

no
t 

co
o

p
er

at
in

g
 

w
it

h 
C

H
I q

ua
lifi

ed
 v

en
d

o
r, 

a 
d

ef
au

lt
 le

tt
er

 w
ill

 b
e 

is
su

ed
 

to
 t

he
 h

o
te

l, 
w

hi
ch

 c
an

 
re

su
lt

 in
 s

us
p

en
si

o
n 

an
d

 
p

o
ss

ib
ly

 t
er

m
in

at
io

n.

Sp
ec

ifi
ca

ti
o

ns
To

 c
o

m
p

ly
 w

it
h

 o
n

lin
e 

an
d

 
p

ri
n

t 
p

h
o

to
g

ra
p

hy
 s

ta
n

d
ar

d
s  

       
      

re
q

u
ir

in
g

 p
ro

fe
ss

io
n

al
    

    
    

    
    

    
    

   
p

h
o

to
g

ra
p

hy
 f

o
r 

d
is

tr
ib

u
ti

o
n

, 
yo

u
 m

u
st

 s
u

b
m

it
 b

o
th

 h
ig

h
 

re
so

lu
ti

o
n

 (
p

ri
n

t)
 a

n
d

 lo
w

  
re

so
lu

ti
o

n
 (

o
n

lin
e)

 p
h

o
to

s.
3

.1.
  F

ile
 T

yp
es

:
   

 •
  J

P
E

G
 (

w
eb

 a
n

d
 p

ri
n

t)
 &

 
T

IF
F

 (
p

ri
n

t)
3

.2
. R

es
o

lu
ti

o
n

:
   

 •
  7

2 
d

p
i f

o
r 

w
eb

, 3
0

0
 d

p
i f

o
r 

p
ri

n
t

3
.3

. I
m

ag
e 

S
iz

e:
   

 •
   

W
eb

: 7
” 

w
 b

y 
5”

 h
 (

17
.8

 c
m

 
b

y 
12

.7
 c

m
)/

m
in

im
u

m
 5

0
2 

p
ix

el
s 

w
id

e
   

 •
   

P
ri

n
t:

 1
0

” 
w

 b
y 

8
” 

h
  

(2
5.

4
 c

m
 b

y 
20

.3
 c

m
)/

m
in

im
u

m
 3

0
0

0
 p

ix
el

s 
w

id
e

3
.4

. Q
u

an
ti

ty
:

   
 •

   
H

o
te

ls
 m

u
st

 s
u

b
m

it
 a

   
   

   
 

m
in

im
u

m
 o

f 
si

x 
p

h
o

to
s.

3
.5

. C
o

n
te

n
t:

   
 •

   
P

h
o

to
s 

o
f 

al
l h

o
te

l  
fe

at
u

re
s 

lis
te

d
 in

 t
h

e 
 

S
ta

n
d

ar
d

 P
h

o
to

 L
is

t 
 

(i
te

m
 5

) 
ar

e 
m

an
d

at
o

ry
. 

C
o

m
p

o
si

ti
o

n
4

.1.
   

F
o

rm
at

:
   

 •
   

L
an

d
sc

ap
e 

(h
o

ri
zo

n
ta

l)
  

fo
rm

at
 is

 s
ta

n
d

ar
d

.
   

 •
   

P
o

rt
ra

it
 (

ve
rt

ic
al

) 
 

fo
rm

at
 c

an
 o

n
ly

 b
e 

u
se

d
 

w
h

en
 a

 h
o

ri
zo

n
ta

l f
o

rm
at

 
is

 n
o

t 
p

o
ss

ib
le

 o
r 

a 
 

ve
rt

ic
al

 p
h

o
to

 s
ig

n
ifi

ca
n

tl
y 

st
re

n
g

th
en

s 
co

m
p

o
si

ti
o

n
, 

as
 d

et
er

m
in

ed
 b

y 
C

H
I i

n
 

it
s 

so
le

 d
is

cr
et

io
n

;  
p

ro
vi

d
ed

 t
h

at
 p

h
o

to
s 

o
f 

b
o

th
 v

er
ti

ca
l a

n
d

  
h

o
ri

zo
n

ta
l p

h
o

to
s 

w
er

e 
su

b
m

it
te

d
 f

o
r 

ap
p

ro
va

l. 
4

.2
.  

L
ig

h
ti

n
g

:
   

 •
   

P
h

o
to

s 
sh

al
l i

n
co

rp
o

ra
te

  
p

ro
fe

ss
io

n
al

 li
g

h
ti

n
g

 a
n

d
 

w
h

er
e 

n
ec

es
sa

ry
 b

e 
co

lo
r 

 
co

rr
ec

te
d

, s
h

o
w

in
g

 o
n

ly
  

ap
p

ro
p

ri
at

e 
sh

ad
o

w
s.

   
 •

   
N

o
 u

n
d

er
 o

r 
o

ve
r 

ex
p

o
se

d
 

p
h

o
to

s 
w

ill
 b

e 
ac

ce
p

te
d

.
  

  •
   

  N
ig

h
t 

p
h

o
to

s 
w

ill
 b

e 
 

re
vi

ew
ed

 a
n

d
 a

p
p

ro
ve

d
 b

y 
C

H
I o

n
 a

 c
as

e-
b

y-
ca

se
  

b
as

is
. T

h
es

e 
sh

o
u

ld
  

g
en

er
al

ly
 b

e 
av

o
id

ed
.

4
.3

.  
P

eo
p

le
:

   
 •

   
U

n
le

ss
 o

th
er

w
is

e 
 

p
er

m
it

te
d

 b
y 

C
H

I, 
p

h
o

to
s 

sh
al

l n
o

t 
in

cl
u

d
e 

p
eo

p
le

.
   

 •
   

P
h

o
to

s 
w

it
h

 m
o

d
el

s 
w

ill
 

b
e 

re
vi

ew
ed

 a
n

d
 a

p
p

ro
ve

d
 

b
y 

C
H

I o
n

 a
 c

as
e-

b
y-

ca
se

 
b

as
is

.
   

 •
   

M
o

d
el

 r
el

ea
se

  
au

th
o

ri
za

ti
o

n
 f

o
rm

s 
m

u
st

 
ac

co
m

p
an

y 
al

l p
h

o
to

s 
in

cl
u

d
in

g
 m

o
d

el
s.

4
.4

.  
M

is
ce

lla
n

eo
u

s:
   

 •
   

In
te

n
t 

o
f 

p
ro

fe
ss

io
n

al
 

p
h

o
to

s 
is

 t
o

 s
h

o
w

ca
se

 t
h

e 
p

ro
p

er
ty

.
   

 •
   

S
ig

n
ag

e 
an

d
 m

at
er

ia
ls

 
u

si
n

g
 b

ra
n

d
 lo

g
o

s 
m

u
st

 
m

ee
t 

cu
rr

en
t 

st
an

d
ar

d
s.

   
 •

   
E

xt
er

io
r/

In
te

ri
o

r 
o

f 
h

o
te

l  
sh

o
u

ld
 b

e 
cl

ea
n

 a
n

d
 in

 
g

o
o

d
 r

ep
ai

r.
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 •

  L
an

d
sc

ap
in

g
/G

ro
u

n
d

s 
 

m
ay

 b
e 

in
cl

u
d

ed
 if

  
w

el
l-

m
ai

n
ta

in
ed

 a
n

d
  

in
-s

ea
so

n
 (

i.e
., 

n
o

 b
ro

w
n

 
g

ra
ss

, b
ar

e 
tr

ee
s,

 e
tc

.)
.

4
.5

. M
in

im
iz

e 
d

is
tr

ac
ti

o
n

s/
 

o
b

st
ru

ct
io

n
s 

in
 f

ra
m

e 
(b

o
th

 f
o

re
g

ro
u

n
d

 a
n

d
 

b
ac

kg
ro

u
n

d
) 

th
at

 d
et

ra
ct

 
fr

o
m

 t
h

e 
co

m
p

o
si

ti
o

n
 a

n
d

/
o

r 
p

o
te

n
ti

al
ly

 d
at

e 
th

e 
p

h
o

to
. T

h
es

e 
ca

n
 in

cl
u

d
e 

b
u

t 
ar

e 
n

o
t 

lim
it

ed
 t

o
:

   
 •

   
E

xt
er

io
r 

—
 t

re
es

, s
ig

np
o

st
s,

 
st

re
et

lig
ht

s,
 p

ar
ki

ng
 lo

ts
, 

ca
rs

, d
ri

ve
w

ay
s,

 s
ea

so
na

l      
          

 
d

éc
o

r, 
g

ar
b

ag
e 

ca
ns

,      
          

          
          

          
as

ht
ra

ys
, b

an
ne

rs
,  

p
ro

m
o

ti
o

na
l m

at
er

ia
ls

, e
tc

.
   

 •
   

In
te

ri
o

r 
—

 s
ea

so
na

l  
d

éc
o

r 
(C

hr
is

tm
as

 li
g

ht
s,

 
ho

lid
ay

 d
ec

o
ra

ti
o

ns
),

  
m

ed
ia

 m
at

er
ia

ls
 (

ra
ck

 
ca

rd
s,

 b
an

ne
rs

, p
o

in
t 

o
f 

sa
le

 m
at

er
ia

ls
, t

ab
le

 t
en

ts
, 

ad
s)

, p
ap

er
 p

ro
d

uc
ts

 in
 

b
re

ak
fa

st
 a

re
a 

(f
o

rk
s,

 
p

la
te

s,
 n

ap
ki

ns
, p

la
st

ic
 

w
ar

e)
, d

o
m

e 
lid

s 
o

n
  

b
re

ak
fa

st
 f

o
o

d
 it

em
s,

  
g

ar
b

ag
e 

ca
ns

, a
sh

tr
ay

s,
 

p
la

st
ic

 ic
e 

b
uc

ke
ts

 a
nd

 
cu

p
s,

 a
nd

 ir
o

ns
 a

nd
 ir

o
ni

ng
 

b
o

ar
d

s.
   

 •
  T

el
ev

is
io

ns
 &

 c
o

m
p

ut
er

   
   

 
m

o
ni

to
rs

 m
us

t 
b

e 
tu

rn
ed

 
o

ff
.

4
.6

. A
A

A
 S

ig
n

ag
e/

P
la

q
u

es
:

   
 •

  A
A

A
 s

ig
n

ag
e/

p
la

q
u

es
  

ca
n

n
o

t 
b

e 
in

cl
u

d
ed

 in
 

p
h

o
to

g
ra

p
h

s.
 

St
an

d
ar

d
 P

ho
to

 L
is

t
5.

1. 
A

ll 
it

em
s 

o
n

 t
h

e 
S

ta
n

d
ar

d
 

P
h

o
to

 L
is

t 
ar

e 
m

an
d

at
o

ry
  

(i
f 

ap
p

lic
ab

le
),

 a
n

d
 o

n
ly

  
o

n
-s

it
e 

h
o

te
l f

ea
tu

re
s 

sh
o

u
ld

 b
e 

p
h

o
to

g
ra

p
h

ed
 

an
d

 s
u

b
m

it
te

d
.

5.
2.

  E
xt

er
io

r:
   

 •
  E

xt
er

io
r 

sh
o

ts
 s

h
o

u
ld

  
fo

cu
s 

o
n

 t
h

e 
b

es
t 

se
ct

io
n

 
o

f 
th

e 
p

ro
p

er
ty

 a
s 

 
d

et
er

m
in

ed
 b

y 
C

H
I i

n
 it

s 
so

le
 d

is
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et
io

n
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  E
n

ti
re

 h
o

te
l e

xt
er

io
r 

d
o

es
 

n
o

t 
n

ee
d

 t
o

 b
e 

in
cl

u
d

ed
 in

 
p

h
o

to
.

   
 •

   
B

ra
n

d
 s

ig
n

ag
e 

is
 n

o
t 

 
re

q
u

ir
ed

.
   

 •
   

G
ar

b
ag

e 
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n
s 

an
d

  
as

h
tr

ay
s 

m
u

st
 b
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re
m

o
ve

d
.

   
 •

   
L

an
d

sc
ap

in
g

 m
u

st
 b

e 
 

u
p

d
at

ed
 a

n
d

/o
r 

 
m

ai
n

ta
in

ed
 b

ef
o

re
 p

h
o

to
 

sh
o

o
t.

   
 •

   
S

ea
so

n
al

 d
éc

o
r 

 
(C

h
ri

st
m

as
 li

g
h

ts
, h

o
lid

ay
 

d
ec

o
ra

ti
o

n
s)

 m
u

st
 b

e 
 

re
m

o
ve

d
. 

   
 •

   
E

xt
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io
r 
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q
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ee
 s

ig
n

s 
sh
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u

ld
 b
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ff
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if
  

el
ec
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o

n
ic

) 
o

r 
b

la
n
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C
h

o
ic

e 
H

o
te
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 s
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ff
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h
e 

ri
g

h
t 

to
  

P
h

o
to

sh
o

p
 a
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 s

ig
n

ag
e 

th
at

 m
ig

h
t 

d
at

e 
a 

p
h

o
to
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5.

3
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S
ta

n
d

ar
d

 a
n

d
/o

r 
S

u
it

es
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 S
p

ec
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lt
y 

ro
o

m
 t

yp
es
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